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Abstract
One of the information and communication technologies most used by the public is the use of online communication. The
purpose of this study was to determine the effect of online communication quality on subjective well-being among entrepreneurs in
DKI Jakarta. Data were gathered using incidental sampling techniques with an online survey. This study measures both variables
with online communication quality scale (including openness, empathy, supportiveness, positiveness, and equality) and subjective
well-being scale (including satisfaction with life, the scale of positive and negative experience, and flourishing scale). The sample
consisted of 85 entrepreneurs who are willing to become participants, with the criteria of working, having business units (small,
medium, and large) in DKI Jakarta, range age 20-40 years. This study uses the SPSS application with a quantitative research design
with a linear regression analysis. The results of this study indicate that there is a significant influence of online communication
quality on subjective well-being among entrepreneurs in DKI Jakarta with a significant level of P = 0.016, 16.7% contribution and
the other 83.3% is influenced by other variables.
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1. INTRODUCTION
Covid-19 pandemic has changed the structure of human life
to become completely limited by the enactment of social dis-
tancing or physical distancing. This is in accordance with Gov-
ernment regulation (PP) No. 21 of 2020 concerning Large-
Scale Social Restrictions (Peraturan Pemerintah, 2020) in the
context of accelerating the handling of Corona Virus Disease
2019 (Covid-19) in Indonesia. Therefore, information and com-
munication technology can be a solution to these situations, not
only for government, but also for education, health, and busi-
ness matters.
DKI Jakarta is the first province to implement PSBB in In-
donesia (Mashabi, 2020). DKI Jakarta is the center of the In-
donesian government, the center of business, politics, a culture
so that many people come to work or earn a living. The DKI
Jakarta provincial government has implemented the Jakarta Smart
City program which includes Smart Governance, Smart Peo-
ple, Smart Living, Smart Mobility, Smart Economy, and Smart
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Environment. This research focuses only on two dimensions,
smart people smart living. In this case, the people of DKI
Jakarta are expected to become smart people who are able to
use and utilize information and communication technology in
positive, effective, and efficient ways. Thus, the existence of
this technology is expected to create smart living to improve
the standard of living, prosperity, and happiness.
One of the most common information and communication
technologies used by the public is the use of the internet. Based
on a survey conducted by the Indonesian Internet Service Provi-
ders Association in 2017 found that internet user penetration
in Indonesia increased by 8% to 146.62 million, equivalent to
54% of the Indonesian population. Furthermore, most internet
users are in urban areas with a percentage of 72.41%, because
in cities the infrastructure is more complete and of high quality.
Based on the type of service, the most widely used service by
the public is the chat application with a percentage of 89.35%.
Based on the time of use, the highest percentage is daily us-
age (65.98%) and duration of 1-3 hours (43.89%) The survey
shows that every day most urban communities will set aside a
minimum of 1-3 hours to use the internet with a chat applica-
tion. In addition, in this pandemic era, the need to socialize
directly with others is reduced. Therefore, urban communities
utilize online communication to stay connected with friends or
coworkers (Wood and Smith, 2005).
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Online communication according to DeVito (2013) is inter-
personal communication that occurs through the internet and
utilizes applications such as email, instant messaging, social
networking sites. This research will focus on the quality of on-
line communication of entrepreneurs, especially in urban areas
because they are one of the important elements to sustain the
country’s economy (Efendi, 2020). In addition, entrepreneurs
should also use online communication to productively build
their business. Research shows that online communication is
important to study because it is proven to increase work ef-
fectiveness and efficiency, human resource productivity, build
good relationships between employees, marketing strategies, to
the success of business units (Allameh et al. (2011); Buca˘t¸a and
Rizescu (2017); Varnali (2010)).
In the beginning, online communication was used as a me-
dium for exchanging information with each other. However,
some research results and media reports in Indonesia, state that
many people who abuse the use of the internet, especially on-
line communication, such as misunderstandings that damage
friendships, cyberbullying, and even cases of sexual exploita-
tion, hence affecting feelings of loneliness, addiction, anxiety,
stress, and depression (Akin and Iskender (2011); Lestari (2018);
Mustaqim (2016); Nixon (2014)). Online communication can
also have a negative impact on business processes such as get-
ting negative reviews, misinformation (system errors), being
distracted for employees, so that it becomes a special pres-
sure for employees (Akram and Kumar (2017); de Wet et al.
(2016)). Regarding privacy, most Indonesian people (90.48%)
want chat applications created by Indonesians, to avoid their
data being controlled, spied, or misused by foreign countries
Zebua (2017). Overall, digital life can make a person behave
negatively.
On the other hand, a survey of adults in America revealed
that 90% of them considered that the internet had a good effect
on him and 70% had a good effect on society (Smith, 2018).
Because the internet makes information easier and faster to ac-
cess, includes everyone connected to others, and helping them
stay in closer contact with friends and family. As said by De-
Vito (2013) that interpersonal relationships including virtual re-
lationships are not just connected but also related to each other,
where one individual will have an impact on other individuals.
Several studies have discovered that online communication
should have a good impact on one’s mental health and happi-
ness (Wheatley, 2017). Hyperconnected life changes the wel-
fare of a person compared to the way of life before there was
digital connectivity (Rainie and Anderson, 2018). Furthermore,
they revealed that digital life not only makes people connected
to each other, but has a deeper meaning than that, which al-
lows people to rediscover their lives and careers, and get social
support (related to academics, safety & health).
Based on the phenomenon, it can be seen that online com-
munication should be useful but still misused. This is important
to investigate because online communication has become a part
of urban life that must be used properly in order to avoid pos-
sible adverse effects. So this research assumes that the quality
of online communication can make someone feel happy and
achieve life satisfaction. This concept of happiness is called
subjective well-being. Diener et al. (1997) define subjective
well-being as an individual’s assessment of his life through a
cognitive assessment of life satisfaction and affective assess-
ment of mood and emotions.
This research wants to find out how the role of informa-
tion technology allows individuals to interact with one another.
The purpose of this study was to determine the effect of on-
line communication quality on subjective well-being among en-
trepreneurs in DKI Jakarta. Theoretically, the benefits this study
are expected to add to the literature in the development of sci-
ence in the field of psychology, especially related to aspects
of a person’s behavior (users) in using information technology
(online communication), and subjective well-being. Practically,
this research is expected to be an input for policymakers within
the scope of the organization so that employees feel well-being
at work.
2. LITERATURE REVIEW
2.1. Online Communication
Communication is basically divided into two namely direct
and indirect communication (Wood and Smith, 2005). Direct
communication refers to the exchange of information that is
transmitted directly without intermediary media. Whereas in-
direct communication is a form of information exchange where
there is a mediator that separates communicators through tech-
nology, such as paper, or through computer and internet devices
(Wood and Smith, 2005). Both communications, direct and in-
direct, will form an interpersonal relationship, such as family
relationships, friendship, or romance.
Online communication is related to the integration of com-
puter technology with one’s interactions in everyday life. One
concept related to this is computer-mediated communication
which studies how human behavior is maintained and modi-
fied by the exchange of information through machines (Wood
and Smith, 2005). DeVito (2010) explains that there are five
general qualities that mark effective communication, namely
openness, empathy, supportiveness, positiveness, and equality.
Openness means a willingness to open up and a willingness to
react honestly to the messages conveyed by others. Empathy
means knowing what other people experience from that per-
son’s point of view and feel like the person experiencing it.
Supportiveness means showing a supportive attitude by show-
ing descriptive, not evaluative, and provisional attitudes. Pos-
itiveness means showing a positive attitude towards yourself
and others and giving positive encouragement to others, such
as praise, appreciation, and so on. Equality means assuming
equal when communicating.
Valkenburg and Peter (2007) explain that online communi-
cation can be known based on frequency, rate, and intensity.
Frequency is related to how often individuals access the inter-
net (online) in a week. Rate is related to how many times an
individual communicates in a day. Intensity includes how long
the individual conducts inline communication in a day.
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2.2. Subjective Well-Being
Subjective well-being is a unique experience of each indi-
vidual related to positive assessments that include evaluations
of all aspects of one’s life (Lopez and Snyder, 2012). According
to Lyubomirsky (2013), subjective well-being is an experience
of joy, satisfaction, or positive well-being combined with a feel-
ing that one’s life is good, meaningful, and valuable. Some of
the above meanings lead to the conclusion that subjective well-
being is an individual’s personal evaluation that is subjective
about his life including through cognitive assessments in the
form of assessments of life satisfaction, affective assessments
in the form of assessments of positive and negative emotions,
and appreciation of the meaningfulness of life seen from an as-
sessment of the extent to which flourishing is felt. Because sub-
jective well-being is subjective, the results will be different for
everyone.
Diener et al. (1997) explained that individuals have high
subjective well-being if they experience life satisfaction, often
feel joy, and rarely feel unpleasant emotions such as sadness or
anger. On the other hand, subjective well-being is low when
we are dissatisfied with their lives, experience less joy, and af-
fection, and more often feel negative emotions such as anger or
anxiety.
Subjective well-being is divided into three components, na-
mely satisfaction with life, emotional well-being which consists
of two aspects, namely positive feelings, and negative feelings,
and flourishing (Diener et al., 2009). Cognitive assessment is
an individual assessment of life satisfaction, while affective as-
sessment can be categorized into an assessment of the existence
of positive effect and an assessment of the existence of a nega-
tive effect. Positive effect reflects pleasant moods and emotions
such as love or affection, while negative effects such as fear,
sadness, and anger. The last aspect is flourishing. Individuals
who are said to be ’flourish’ have good feelings so that they
function effectively in their lives will ultimately be more mean-
ingful and enjoy life’s journey.
Diener et al. (1997) and Purba and Fitriana (2019) refer-
ence factors that can influence subjective well-being and men-
tal health, namely subjective satisfaction, income, demographic
factors (age, gender, race, ethnicity, work, education, religion,
marriage, and family), behavior and outcomes, including social
contact, a series of life events, and activities, and personality. In
addition, Wheatley (2017) argues that health, technology, and
time management also influence subjective well-being. Other
personal characters such as optimism are associated with sub-
jective well-being (Daukantaite˙ and Zukauskiene, 2012). Peo-
ple who are more optimistic about their future are reported to
feel happier and more satisfied with their lives compared to pes-
simists who easily give up and despair if something happens
that is not what they want it to be.
2.3. The effect of online communication quality on subjective
well-being
In life span, a person has development tasks based on his
age so that he can live his life well. The development task
of early adult development (20-40 years) according to Hurlock
(1994) is to start working, have a spouse (married), manage
the household, educate children, start working or have a posi-
tion, bear the responsibility as a citizen, and make relationships
with a particular social group that matches its values. People
in early adulthood will continue to establish effective commu-
nication nor within the family, work, or social environment to
accomplish the task of development. This effective communi-
cation is expected to increase one’s subjective well-being. Fur-
thermore, the relationship between internet use and subjective
well-being has produced several contradictory results (Maddux
(2018); Wheatley (2017)). In this case, the relationship between
online communication and subjective well-being can be divided
into positive or negative relationships.
A study conducted by Ishii (2017) found a significant cor-
relation between online communication and subjective well-
being in Japan mediated by the number of online and offline
friendships held by participants. In addition, Li et al. (2014)
found a relationship between online communication and sub-
jective well-being from the perspective of psychological satis-
faction needs, as well as the role of mediating shyness and so-
cial self-efficacy among Chinese students. Similar results have
also been found in Korea, research conducted by Bae (2019)
that online communication using a smartphone can increase so-
cial capital and ultimately increase subjective well-being.
Someone forms social relations through communication, in-
cluding online communication. Several studies have found that
social relations are one of the factors influencing subjective
well-being (Hutomo, 2017). A positive relationship with oth-
ers is related to subjective well-being because a positive rela-
tionship will increase social support and emotional closeness.
Some psychologists even say that humans are genetically con-
nected with needing one another.
Other research shows that online communication is asso-
ciated with several social benefits, including interacting with
friends and colleagues, which tends to improve well-being (Wheat-
ley, 2017). In addition, a study shows that the larger virtual
social network provides the more opportunities to develop and
maintain relationships with others whereas it found to have a
negative relationship with depression and anxiety (Wright et al.,
2013), but have a positive relationship to satisfaction (Grieve
et al., 2013). More friends and more conversations in online
communication can reduce depression and anxiety and increase
life satisfaction. One study showed that the more individuals
who were depressed, the more negative online self-disclosure
they did to attract social support from their social media friends
(Park et al., 2016). Another study also found that individuals
with low mental health (eg, psychological pressure or suicidal
ideation) were larger users of social media (Sampasa-Kanyinga
and Lewis, 2015).
On the other hand, the negative impact of online commu-
nication is loneliness and social isolation, because of increased
internet use which reduces physical interaction with family and
friends. Several studies reveal the negative side of online com-
munication that can have an impact on low subjective well-
being. The usage of excessive and uncontrolled online commu-
nication will cause internet addiction, compulsive use, and mis-
treatment (Akin and Iskender (2011); Lee-Won et al. (2015);
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Wohn and LaRose (2014)), which in turn has a negative effect
on subjective well-being. Besides other impacts, one of the
characteristics in online communication is that it allows users
to publish or update profile photos/stats to public updates so
that it can be seen by others, this may have different and oppo-
site effects on one’s subjective well-being (Maddux, 2018). A
study exposed that a person could penetrate one’s own profile
and have an impact on declining self-esteem (Toma, 2013).
Based on the relationship between these variables, the hy-
pothesis of this study is there is a significant effect between
the quality of online communication and subjective well-being
among entrepreneurs in urban areas.
3. METHODS
3.1. Procedure and participants
This study first applied for permission to use the online
communication quality scale and the results of the adaptation of
the subjective well-being scale. Then this research conducted a
literature study and compiled a research questionnaire through
the help of Google forms. Furthermore, the pilot study was
given to 30 participants who had the same criteria as the study
participants. After the measuring instrument is ready to use,
this research spreads the questionnaire link to several acquain-
tances of entrepreneurs and various social media. The sample
collection uses the incidental sampling technique.
The sample of this research is 85 people who meet the cri-
teria of working in Jakarta, having a dam business unit aged
20-40 years. Table 1 shows participant demographic data. The
majority of participants were women (53%), aged 20-25 years
(50%), had a bachelor’s degree (78%), were married (75%), and
had started doing business around 1-3 years (39%).
3.2. Measurement and model analysis
The independent variable of this study is the quality of on-
line communication, which is defined as the existence of ef-
fective communication between individuals that occurs via the
internet and uses applications such as email, instant messaging,
social networking sites. Collecting data of this variable uses a
questionnaire of the quality of online communication that has
been compiled by Syam (2017). This scale was arranged based
on five general qualities of interpersonal communication by De-
Vito (2010), namely openness, empathy, supportiveness, posi-
tiveness, and equality. This scale uses a Likert scale with 5
alternative answers, has 27 items that have been declared valid
based on the validity test, as well as the alpha value of 0.82.
The dependent variable of this study is subjective well-being.
This variable data collection uses a scale of subjective well-
being by Diener et al. (2009) which has been adapted by Hutomo
(2017). This scale is divided into satisfaction with life scale,
SPANE (Scale of Positive and Negative Experience), and flour-
ishing scale. After carrying out a series of adaptation processes,
the total items become 33 with 3 invalid items at each scale.
The value of Cronbach’s alpha is 0.74. The use of the scale is
believed to have high consistency and reliability values. Refer-
ring to previous studies that the scale has passed the parametric
Table 1: Demographic Data
Variable Frequency Percentage
Gender
- Male 45 53
- Female 40 47
Status
- Single 21 25
- Married 64 75
Age
- 20-25th years old 42 50
- 26-30th years old 20 23
- 31-35 years old 12 14
- 36-40th years old 11 13
Education
- High School 11 13
- Bachelor’s degree 66 78
- Master’s degree 7 8
- Doctoral’s degree 1 1
Time to do business
- < 1st year 26 31
- 1st - 3rd years 33 39
- 4th - 6th years 7 8
- 7th - 9th years 11 13
- > 10th years 8 9
test stage in several countries and has been translated into many
languages.
This study uses descriptive data analysis and linear regres-
sion. This research is also cross-sectional because it is only
done at one particular time.
4. RESULT AND DISCUSSION
4.1. Result
Descriptive data analysis is used to get the description of
both variable online communication quality and subjective well-
being among entrepreneurs in DKI Jakarta. The descriptive
statistics of the two scales are shown in Table 2.
Then a standard score is made using the following formula:
(Mean − 1SD) ≤ Xi ≤ (Mean + 1SD) (1)
Based on this formula, the scale can be categorized into
three categories: high, medium, and low.
Based on the standard score categorization, we get the il-
lustration of online communication quality and subjective well-
being being shown on the Figure 1.
Based on Table 3, Figure 1 and Figure 2, most of the sam-
ples have medium quality online communication with 61 partic-
ipants (72%), with the remaining 10 participants (12%) in the
low category and 14 participants (16%) with the high-quality
online communication category. In the subjective well-being
variable, the highest number of samples was in the medium cat-
egory with 62 people (73%), the next highest was in the high
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Table 2: The descriptive statistics
N Range Minimum Maximum Mean Std. De-
viation
Variance
Online communica-
tion quality
85 73 57 130 98.75 10.671 113.879
Subjective Well-
being
85 81 32 113 85.76 14.106 198.968
Valid N (listwise) 85
Table 3: Standard Score Categorization
Category
Standard Score
of Online Com-
munication
Quality
Standard Score 
of subjective 
well-being
Low ≥ 109 ≥ 100
Medium 89-108 70-99
High ≤ 88 ≤ 71
Figure 1: Profile of online communication quality
Figure 2: Profile of Subjective Well-Being
category with 15 (18%), and the rest in the low category was 8
people (9%).
Furthermore, additional data obtained from this study re-
lates to online communication that is the application that is of-
ten used and the perceived benefits after online communication.
The results are illustrated in the Table 4.
Table 4: Additional data on online communication quality
Frequency Percentage
Program Applica-
tions
Whatsapp 85 100%
Telegram 39 46%
Line 63 74%
Blacberry Messen-
ger
56 66%
Facebook Messen-
ger
54 64%
Twitter 40 47%
Instagram 60 71%
Email 62 73%
Lain-lain 4 5%
The Benefits
Effective 15 18%
efficient 28 33%
Cheap 14 16%
Easier 28 33%
Move closer 14 16%
Informative 5 6%
Communication
without limits
9 11%
Others 5 6%
Analysis of the data in this study uses simple linear regres-
sion analysis techniques to see the causality relationship be-
tween variables. Previously we conducted assumption tests to
find out the normality and linearity of the data. Assumption
tests are carried out to ensure there are no errors in the data col-
lection process. The results of normality and linearity tests can
be seen in the Table 5.
Based on the Table 6, the significant value for the online
communication quality variable is 0.390 and subjective well-
being is 0.257. Both have significant values more than 0.05,
which indicates that the data is normally distributed.
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Table 5: Result of Normality Test
Variable K-
SZ
Asymmp.
Sig (P)
Alpha () Result
Online com-
munication
quality
0.902 0.39 0.05 Normal
Subjective
Well-being
1.013 0.257 0.05 Normal
Table 6: Result of Linearity Test
Variable df F Sig.Linearity Result
Online commu-
nication quality 1 16.6 0 Linear
Subjective Well-
being
Table 6 shows that there is a linear relationship between the
quality of online communication and subjective well-being. In
additions, there is a significant influence between the quality of
online communication and subjective well-being. It also can be
seen through the significance test through the Table 7.
Table 7 shows the significance test for simple linear regres-
sion. It can be concluded that there is a significant influence
between the quality of online communication and subjective
well-being for entrepreneurs in DKI Jakarta. This is seen from
the significant level of P = 0.016 which means the value of sig.
(p) <0.05. Based on these results it can be said that the regres-
sion model can be used to predict the dependent variable. In
addition, the Table obtained a constant value of 32,474 and a
regression coefficient of X of 0.540. This means that for ev-
ery addition of 1 value of online communication quality, the
value of subjective well-being increases by 0.540. The regres-
sion equation is as follows: Y = 32.474 + 0.540X.
Table 8 shows that the value of R is a correlation coeffi-
cient, which is equal to 0.408 which means that the relationship
between the research variables is in the quite strong category.
Through this Table also obtained the value of R Square or the
coefficient of determination that shows how well the regression
model is formed by the interaction of independent variables and
dependent variables. The value of R Square (R2) obtained is
0.167 (16.7%). This value means that the contribution of on-
line communication quality to subjective well-being is 16.7%
and the other 83.3% is influenced by other variables.
4.2. Discussion
The results of this study indicate the influence of online
communication quality on subjective well-being with a signifi-
cant level of P = 0.016 which means the value of sig (p) <0.05
and the influence/contribution of 16.7% and the other 83.3%
are influenced by other variables. This research basically re-
veals how cyberspace can have an impact on one’s subjective
well-being or subjective well-being. There are several explana-
tions, theories, and research results related to this study which
will be explained as follows.
Maddux (2018) explains that ”a good life” is a life in which
there are more pleasure and happiness than pain and suffer-
ing. Individual morals, values, virtues, goals, achievements,
and contributions to others and society are largely irrelevant.
The important thing is the extent to which a person enjoys life,
generally feels good, experiences pleasure, and gets life satis-
faction. In this conception, the individual is the sole judge of
the happiness and satisfaction of his life. This concept explains
that a person’s choice to use effective online communication is
because through this medium he has enjoyed his life and expe-
rienced the pleasure of using it. This is evidenced by additional
data from this study which found that the benefits gained in
online communication were to make communication more ef-
fective and efficient.
One of the strongest personality trait predictors of subjec-
tive well-being is extraversion (Gale et al. (2013); Gomez et al.
(2012); Maddux (2018)). Because people with this personality
have more social interaction and are responsive to the environ-
ment, so they have lots of friends, are friendly, sociable, and
need other people to communicate with. Therefore, they will
use any media to keep communicating with others including
online media. Some research also shows a significant relation-
ship between personality extraversion and online communica-
tion (via internet / social media) (Gosling et al., 2011).
This research shows one of the things that makes a high
level of online communication is the existence of extraversion
personality which in the end has an impact on one’s subjective
well-being. In addition, people with high extraversion person-
alities will be able to manage their emotions (both positive and
negative) so that they can establish good virtual relationships.
They can express their emotions through words, emoticons, im-
ages, and videos in the application, and are able to overcome the
unpleasant treatment in the virtual world. Gosling et al. (2011)
also found that people with extraversion personalities would ex-
pand their online network of friends into the online domain.
How online communication can affect someone’s subjective
well-being is also formed through a collective culture (Diener
et al. (2009); Lopez and Snyder (2012). In this case, a person’s
happiness is determined by the presence of other people in his
life or activities will be more meaningful if done together. One
theory related to this is the social presence theory which was
first introduced by Short et al. (1976) which explains that indi-
viduals view others as real people, and any interaction between
them is considered as a relationship (Wood and Smith, 2005).
Social presence theory shows that different media convey dif-
ferent degrees of presence from the substance perceived to an
interaction. Connection rates are based on the amount of non-
verbal information available to recipients through certain chan-
nels. Thus, a person may feel a certain level of social presence
when communicating online with others. Online communica-
tion is done to fulfill certain needs that cannot be done directly.
One might find warmth and happiness in the glow on a cell
phone/computer screen.
The number of friends in online communication also deter-
mines user welfare. One possible explanation for the positive
relationship between social network size and user well-being
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Table 7: Result of Linear Regression Test
Variabel
Unstandardized
Coefficients Alpha () Sig. (P) Result
B Std. Er-
ror
Online commu-
nication quality
32.474 13.155
0.05 0.016 Significant
Subjective Well-
being
0.54 0.132
Table 8: The amount of influence between variables
Variable Sig. R R Square
(R2)
Online commu-
nication quality 0 0.408 0
Subjective Well-
being
is that users feel a greater amount of social support when their
network size (Manago et al., 2012). Happiness can increase
from social networking because it provides an affirmation of
their self-esteem (eg, ”I am a valuable person because I have
many friends”) (Kim and Lee, 2011). A study revealed that the
more time spent using online communication on social media, a
person will feel a strong connection emotionally. In contrast to
individuals who have little interaction on social media, where
they merely exchange information does not involve emotional
relations (Ellison et al., 2007). In addition, Kim and Lee (2011)
also examined the non-linear relationship between the size of
social networks and social support perceived by users. Users
with too few friends will receive very limited social support,
but users with too many friends will not have enough time and
effort to maintain a quality relationship with them too.
Life circumstance theories propose that SWB is the result of
a number of positive and negative living conditions of a person
both daily life experiences (large and small) and demographic
factors that are liked or disliked such as socioeconomic status,
education, and physical health (Lyubomirsky (2013); Maddux
(2018)), this can explain why the role of online communica-
tion only gives 16.7% of subjective well-being and 83.3% is
influenced by other variables Diener et al. (1997) and Wheatley
(2017) mention factors that can influence subjective well-being,
besides technology, they are subjective satisfaction, income, de-
mographic factors (age, gender, race/ethnicity, occupation and
education, religion, and marriage and family), behavior and
outcomes, that is social contact, a series of life events and ac-
tivities, and personality, health, and time management.
5. CONCLUSION
Online communication does not necessarily eliminate peo-
ple from their offline world but may indeed be used to sup-
port relationships and keep people in contact, even when life
changes keep them away from each other. The results of this
study confirm that online communication quality influence the
subjective well-being.
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